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ABSTRACT  

Life insurance has social and economic implications. Its first concern is with people's lives. 

Insurance gives systematically financial security to men and women. Not only it gives security to human 

life but also to business. Insurance is playing very important in todays economy. The competition is 

increased in India. Various international insurance companies have been entered in the Indian market. 

They are investing huge capital in Indian market. Since the competition is increased in India, companies 

find difficult to retain clients /investors. Different marketing strategies they are applying. As a result the 

importance of promotion mix is increased. A research study is conducted to measure selected policy 

holders’ expectation for contents of Advertising and Agents’ Services of Anand City.100 respondents are 

taken as sample size. To analyze data Pearson’s Chi square test is applied. The expectation of policy 

holders for contents of advertising is measured. 
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INTRODUCTION 

The market place is not what is used to be. It is changing radically as a result of major societal 

forces such as technological advances, globalisation and de-regulation those have created new 

behaviours and challenges.  

India ranks fifteenth in the services output and it provides employment to around 23% of the 

total workforce in the country. The various sectors under the Services Sector in India are construction, 

trade, hotels, transport, restaurant, communication and storage, social and personal services, community, 

insurance, financing, business services, and real estate. Life insurance is a business with far-reaching 

social and economic, implications. Its first concern is with people's lives. It provides men and women 

with an institution through which they can systematically create financial security for their families and 

businesses. It also saves the economy as an important channel through which capital is made available to 

business and industry. It is a business that affects everyone, directly or indirectly.  Life insurance is an 

important business which merits the study of all who would consider themselves skilled in business, 

economics, or finance. Fortunately, it is also an interesting business.  
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SOME OF THE IMPORTANT MILESTONES IN THE LIFE INSURA NCE BUSINESS 

IN INDIA ARE  

• 1912- The Indian Life Insurance Companies Act enacted as the first statute to regulate the 

life insurance business. 

• 1928-The Indian Insurance Companies Act enacted to enable the government to collect 

statistical information about both life and non-life insurance businesses. 

• 1938-Earlier legislation consolidated and amended to by the Insurance Act with the 

objective of protecting the interest of the insuring public. 

• 1956-245 Indian and foreign insurers and provident societies taken over by the central 

government and nationalized. LIC formed by an Act of Parliament, viz. LIC Act, 1956 with 

a capital contribution of Rs.5 crore from the Government of India. 

The General Insurance business in India, on the other hand, can trace its roots to the Triton 

Insurance Company Ltd., the first general insurance company established in the year 1850 in 

Calcutta by British. 

PRESENT SCENARIO IN INDIA 

The insurance sector was opened up for private participation four years ago. For years now, the 

private players are active in the liberalized environment. The insurance market have witnessed dynamic 

changes which includes presence of a fairly large number of insurers both life and non-life segment. 

Most of the private insurance companies have formed joint venture partnering well recognized foreign 

players across the globe. 

Table-1: List of Insurance companies in India  

LIFE INSURERS WEBSITES 

Public Sector 

Life Insurance Corporation of India www.licindia.com 

Private Sector 

Allianz Bajaj Life Insurance Company 
Limited www.allianzbajaj.co.in 

Birla Sun-Life Insurance Company 
Limited www.birlasunlife.com 

HDFC Standard Life Insurance Co. 
Limited www.hdfcinsurance.com 

ICICI Prudential Life Insurance Co. 
Limited www.iciciprulife.com 
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LIFE INSURERS WEBSITES 

ING Vysya Life Insurance Company 
Limited www.ingvysayalife.com 

Max New York Life Insurance Co. 
Limited www.maxnewyorklife.com 

MetLife Insurance Company Limited www.metlife.com 

Om Kotak Mahindra Life Insurance 
Co. Ltd. www.omkotakmahnidra.com 

SBI Life Insurance Company Limited www.sbilife.co.in 

TATA AIG Life Insurance Company 
Limited www.tata-aig.com 

AMP Sanmar Assurance Company 
Limited www.ampsanmar.com 

Dabur CGU Life Insurance Co. Pvt. 
Limited www.avivaindia.com 

GENERAL INSURERS 

Public Sector 

National Insurance Company Limited www.nationalinsuranceindia.com 

New India Assurance Company 
Limited www.niacl.com 

Oriental Insurance Company Limited www.orientalinsurance.nic.in 

United India Insurance Company 
Limited www.uiic.co.in 

Private Sector 

Bajaj Allianz General Insurance Co. 
Limited www.bajajallianz.co.in 

ICICI Lombard General Insurance Co. 
Ltd. www.icicilombard.com 

IFFCO-Tokio General Insurance Co. 
Ltd. www.itgi.co.in 

Reliance General Insurance Co. 
Limited www.ril.com 

Royal Sundaram Alliance Insurance 
Co. Ltd. www.royalsun.com 

TATA AIG General Insurance Co. 
Limited www.tata-aig.com 

Cholamandalam General Insurance Co. 
Ltd. www.cholainsurance.com 

Export Credit Guarantee Corporation www.ecgcindia.com 

HDFC Chubb General Insurance Co. 
Ltd. ? 

REINSURER 

General Insurance Corporation of India www.gicindia.com 

Source: http://business.mapsofindia.com 
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LITERATURE REVIEW 

According to a report from Indian Infoline (January 2004), India has the highest number of life 

insurance policies in force in the world. The industry is pegged at Rs 400 billion in India. Gross premium 

collections stand at 2 percent of the GDP and this has been growing by 15 to 20 percent per year from the 

Life Insurance Corporation of India (LIC) and other government-owned insurers. Privatization has led to 

new players entering this market and it is expected to grow at a rapid pace. George Varghese, head-

Marketing, SAS says, “More than three-fourths of India’s insurable population has no life insurance, 

pension cover and post-retirement protection cover.” A substantial part of the insurance market—the 

portion dealing in pension plans and insurance as an investment option—is protected by a tariff and 

administered price regime. Competition in pricing is yet to emerge. Once that happens, as with all 

dynamic customer-oriented service industries such as banking and telecom, the race to gain and retain 

customer mind share will be on.  

RESEARCH METHODOLOGY  

Objectives of the Study 

 The researchers have considered the following objectives for this study:  

1. To know policy holders’ gender wise expectation for content of advertising. 

2. To find satisfaction level of policy holder’s for agent services. 

3. To find policy holders of different occupation expectations for contents of advertising. 

 Hypotheses 

 The following are the Hypotheses of this research study which the researchers have 

formulated:- 

• There is no significant difference between the expectations of gender (policy holders) and 

media for advertising and contents of it. 

• There is no significant relationship between Male and female satisfaction with agents 

services. 

• Businessman, farmers, serviceman, housewife expectations are not significantly different 

for contents of advertising.  

Sources of Data/Information 

 The study is based on primary and secondary data. Which are taken from different 

(randomly) policy-holders of selected Insurance companies from Anand City. Different studies, 

reports, leaflets, Handbooks, Gazettes, books lets and Published /unpublished thesis/ dissertations. 

 The study is based on personal interview with policy-holders of different companies. 
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Table-2:Research Sample Design 

Sex Age 

group 

Urban Sex 

M + F 18-15   M + F 

71 + 19 26-45 Urban 72 + 19 

  46-60     

  >60     

  

 In this way 100 respondents are interviewed and data are collected from them as per 

prepared questionnaires. 

Area Covered Under the Study 

 The study has urban policy-holders of selected insurance companies of 

Anand City.  

 Analysis of Data 

 With the help of chi square test the data are analysed. 

Limitations of the Study 

1.This study is restricted to Anand City of Gujarat State only. 

2.The study is based on available data. Due care is  taken to remove bias in collecting the data. Even 

though it is a manual process so it is possible to have any human bias in collecting primary data. 

3.The aim of this research is to study strategic marketing in selected Insurance companies. Hence 

secondary data will be collected from the source of respective companies. So, any limitation or 

constraint at any stage may occur bias in data collecting and may affect at inferences. 

4.Only 100 respondents are asked to fill up questionnaires so it is possible that it may not reflect the 

whole picture of the city. 
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Data Analysis & Interpretation 

Table-3 :  SEX * Satisfied with Contents of Advertising 

  

Satisfied with contents of 

advertising 

Total Excellent Good Average 

SEX 

Male 

13 50 16 79 

16.50% 63.30% 20.30% 100.00% 

Female 

2 16 3 21 

9.50% 76.20% 14.30% 100.00% 

Total 

15 66 19 100 

15.00% 66.00% 19.00% 100.00% 

Table-4 : Chi-Square Tests 

  Value df 

Asymp. 

Sig. (2-

sided) 

Pearson Chi-Square 1.261 2 0.532 

 

At 5 per cent significance   level, Significance value is .532 i.e. greater than 0.05 so gender and 

satisfaction with contents of advertising are not significantly related to each other.           

SEX * Satisfied with agent's service(Table-5) 

 

  

Satisfied with agent's 
service 

Total Yes no 

SEX 

Male 

  71 8 79 

  89.90% 10.10% 100.00% 

Female 

  19 2 21 

  90.50% 9.50% 100.00% 

Total 

  90 10 100 

  90.00% 10.00% 100.00% 
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(Table-6) 

Chi-Square Tests  

 

 
Value df A symp. Sig. (2-sided) 

Pearson Chi-Square .007 1 .935 

At 5 per cent significance   level , Significance value is .935 i.e. greater than 0.05  so gender and 

satisfaction with agents services are not significantly related to each other.     

Occupation * Satisfied with contents of advertising (Table-7) 

 

 

Satisfied with contents of advertising 

Total 

Excellent Good 
Average 

 

Occupation 

business 

 2 19 10 31 

 6.5% 61.3% 32.3% 100.0% 

Farmer 

  5  5 

  100.0%  100.0% 

housewife 

  5  5 

  100.0%  100.0% 

professional 

  2 5 7 

  28.6% 71.4% 100.0% 

Services 

 13 35 4 52 

 25.0% 67.3% 7.7% 100.0% 

Total 

 15 66 19 100 

 15.0% 66.0% 19.0% 100.0% 
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Chi-Square Tests (Table-8) 

 

 
Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 29.276 8 .000 

  

  

At 5 per cent significance   level , Significance value is .935 i.e. greater than 0.05  so policy holders  of 

different occupation satisfied equally  with contents of advertising.    

FINDINGS OF THE RESEARCH STUDY 

 Insurance is playing very important in todays economy. The competition is increased 

in India. Various international insurance companies have been entered in the Indian market. They are 

investing huge capital in Indian market. Since the competition is increased in India, companies find 

difficult to retain clients /investors. Different marketing strategies they are applying. As a result the 

importance of promotion mix is increased. Insurance companies applying innovative techniques to retain 

and attract investors. A research study is carried out to find advertising expectation of male and female. 

For data analysis pearson’s chi square test is applied. The data is collected from Anand city policy 

holders. It was found that male and female have not significantly different expectations with regard to the 

contents of advertising.   It is also found that male and female satisfaction for agent’s services are 

significantly different. The study reveals that salaried persons, housewife, businessman and farmers 

expectations for contents of advertising are significantly related.  

REFERENCES 

1. Appi Reddy.v & Narshinha Murthy.g, “Customer sevice in LIC- a case study” , Indian 

journal of Marketing, February march 1996, volume XXV, No.2-3, PP.18-22. 

2. Ashok Thampy & Sidharaman.S, “Life Insurance Potential in India: a Economic 

Approach”, Vision:The journal of business perspective, July December 2002, PP.11-18 

3. Vinay.M.C. “A pilot study in service quality of insurance companies”, Journal of services 

research October 2005-2006 Volume 5, No:2. 

4. Krishna Chaitanya “Liberalization Privatization and Globalization of Insurance sector in 

India” GITAM Journal of Management Jan-2005. 

5. Philip Kotler 11th edition  Prentice Hall publishing 



A Study on Measuring Selected Policy Holders’ Expectation        9 
for Contents of Advertising & Agents’ Services of Anand City   
 

6. http://business.mapsofindia.com/insurance/more-about-insurance.html 

7. www.indiainfoline.com 


